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China's environmental protection industry has been in a non-mainstream market with 
few demand and lack of executive power for a long time, which was influenced by the 
economy strength and the thought of ‘development before environment’ and the 
principle of ‘polluter pays’. However, with the development of all walks of life and 
economy in China, people have begun to realize the importance of environmental 
protection so that environmental control technology is unceasingly enhanced, part of 
which has reached international advanced level. Environmental protection industry 
has become a prominent industry in China. In recent years, China intensively 
promulgated a series of environmental planning, new emissions standards for 
environmental protection and governance policies, in order to strengthen the radical 
enforcement and supervision on environmental law. Since the autumn of 
2011, Hazy weather has been frequently appearing in large areas of our country for a 
long time, which attracted high attention of the whole society. China's environmental 
governance has reached to hitherto unknown height. The government also introduced 
measures to prevent further deterioration, and curb the pollution, environmental 
protection has been ushered in a rare development opportunity period. The question of 
how to seize opportunity and achieve sustainable development has been placed in 
front of many enterprises. This paper studies of the implementation of ‘Technology 
More Advanced’ strategy by Fujian Longking Co.,Ltd, which is a key enterprise in the 
air pollution control industry and has been continuing carrying out technological 
innovation, in order to show the importance of technology innovation to such oriented 
enterprises. Technological innovation is the key to the core competitiveness of an 
enterprise to maintain sustainable development. 
This paper first gives a brief description of the theory of technology innovation, then 
analyzes the environment of air pollution control industry, taking the measures of 
multi-dimension analysis on Longking’s present situation, focusing on its continuous  
technical innovation and practices, discussing its future directions in technology 
innovation, with hope to bring some enlightenment for enterprises in environmental 
protection or similar industry.  
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